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INTRODUCTION

Thank you for your interest in Geelong Football Club (GFC) supporter groups. These groups help

GFC identify interstate and regional supporters and helps convert them into members.

Membership is essential to the success of any AFL club and GFC is no exception. GFC has the

objective to reach over 30,000 members again in 2007 and decrease our churn from 22% to 10%.

Interstate and regional GFC supporters play a vital role in assisting the Club to achieve this goal.

We need to work together to turn supporters into financial members of the Club.

Supporter groups have become an important mechanism in ensuring the future of GFC. They do
this by providing supporters and members living some distance from Skilled Stadium with the

opportunity to become closely involved with the Club.

This handbook provides guidelines to effectively and efficiently operate your supporter group,
which will in turn create a happy and fun environment for members and the opportunity to provide
really valuable assistance to GFC. These will be updated yearly and any feedback you have will be

appreciated.

CLUB COMMITMENT

If the supporter groups are to be successful, GFC must commit resources to their cause. These
include:

% Being proactive in setting up groups nationwide

s Targeting markets where GFC have yet to establish a presence

% Setting up operational guidelines

% Giving support wherever possible

Geelong Football Club Supporter Group Guidelines 2007 3



GFC MEMBERSHIP DEPARTMENT

Your supporter group will deal directly with the GFC membership department, primarily the

Membership Marketing Coordinator. The structure of the membership department is as follows:

Amanda Unthank
Manager

Jacqueline Cherry  Rhiannon Crowe Gayle Thompson
Services Marketing Administration
Coordinator Coordinator Coordinator

All communication with GFC should be directed to;

Rhiannon Crowe

Membership Marketing Coordinator
Geelong Football Club

PO Box 461

GEELONG VIC 3220

Direct line: 03 5225 2337

Fax: 03 5223 1895

Mobile: 0419 623 908

Email: rcrowe@agfc.com.au

The easiest and most efficient way to communicate is via email.

MEMBERSHIP MARKETING COORDINATOR COMMITMENT

The Membership Marketing Coordinator has the responsibility to play a major role in the following

areas:

% Supporter groups (metro, country & interstate)

% Family Days and other membership related functions where members attend

< Volunteers
< Country and interstate promotions (where possible)
< All activities aimed at increasing membership sales

% Helping groups promote membership in their own region

<+ Ensuring information about the Geelong Football Club is constantly available to supporter

groups.
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SUPPORTER GROUPS

Supporter groups assist GFC with locating supporters in their local region, recruiting new members,

fundraising and providing a fun social atmosphere for members to meet and discuss football. Each

group must have at least 15 members.

The supporter group is formed to assist the Geelong Football Club and at all times is representing

the Club. Therefore all supporter group communication, functions, fundraising ideas and any other

activity undertaken must be first approved by the Membership Marketing Coordinator.

The main objectives:

To promote GFC and the supporter group in the local region (radius of 60km)

Recruit new members to the football club and to their supporter group

Generate funds by conducting social functions and activities (at least one major function), a
fundraising target must be signed off by March 31 of each year

Provide an environment where members can meet and have fun and feel a part of the GFC

The Geelong Football Club will assist with meeting these objectives by:.

Providing a list of GFC members in the local region

Supplying membership brochures, application forms and membership posters to the
supporter group to distribute throughout their region

Providing support where necessary with social functions and other fundraising activities
Making GFC memorabilia (one team signed guernsey), fundraising items and merchandise
available to purchase at discounted price

Providing a player to attend social functions, where possible (subject to availability, must
be within November — March period, flights & accommodation must be paid for by group)

Updating supporter groups with information about GFC when necessary or when requested.
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CODE OF CONDUCT

All members of the supporter groups are required to adhere to the code of conduct. You are a

representative of GFC, therefore members must:

Behave appropriately and lawfully according to local, state or federal law

Be well presented with clean and neat clothing

Ensure the information given about GFC is correct, if unsure ask the Membership Marketing
Coordinator

Get approval from Membership Marketing Coordinator for all supporter group
communication, functions, fundraising ideas or any other activity undertaken

Respect other members of the group and the group itself.

The Membership Marketing Coordinator and the supporter group committee at their discretion are

able to take appropriate action if the conduct is not adhered to.
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SUPPORTER GROUP STRUCTURE

It is essential that all supporter groups adopt an organised management structure with all officials
elected to committee positions (committee members MUST be members of the Geelong Football
Club).

The group structure required:
President - Direct point of contact with GFC
- Manages the overall operation of the supporter group

- Chairs official meetings

Secretary - To set the agenda of all meetings
- Take the minutes of all meetings and provide a copy to GFC administrator and to

each committee member prior to the next meeting.

Treasurer - Financial controller of supporter group

- Financial reporting (with minutes of meeting) to GFC administrator

All positions must be up for election each year, all elected committee members are subject to
approval by the GFC administrator. No other positions are to be made, as the GFC will not

recognise them.

The committee structure is designed to be simple and efficient. However the committee members
must not do all the work. Responsibility must be allocated to individuals (depending on the size of
the group), to encourage all members to be involved. Members can be responsible for areas

including fundraising, social activities, member communication etc.
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MEETINGS

Meetings are to be held on a monthly basis at your nominated venue

Meetings are to be made up of at least 50% GFC members

Minutes, financial statements and any other important submissions are to be sent
directly to the Membership Marketing Coordinator without fail after every meeting.
Meetings should begin with a welcome by the President and a run down on the format
for the evening. Not all meetings have to be formal, however if there are important
matters to be discussed a formal forum may be the best option.

Annual General Meeting is required each year. This meeting is to be held during

October, not clashing with the Club’s official events. All members of the supporter group
must be provided with at least 21 days notice of the meeting in writing. All positions are
declared open and recommendations for those positions taken from the members of
that group. There must be four current members of GFC present at the AGM otherwise
GFC will need to be contacted. All recommendations are to be forwarded to GFC. All
committee members chosen must be financial members of GFC by February of the

following year.
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MEMBER DATABASE

Each group is to maintain an up to date database of all their members and known GFC supporters
who are not members (please read the privacy information on page 18). Each record on the
database should contain the following information:

o Title

e First name

e Surname

e Postal address

¢ Home phone number

e Work phone number

e Mobile number

e E-mail address

e Gender

e Date of birth

¢ GFC membership number

e GFC membership type

Groups are required to provide the Club with the contact details of their current members (both

GFC members and those who are not GFC members) on each of the following dates:
e 30 November
e 31 January
e 31 March

e 30 June

The information can be emailed, mailed, or faxed to the Membership Marketing Coordinator.
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MEMBER COMMUNICATION

It is important that members of the supporter group keep in regular contact. Please note all
communication must be approved by the Membership Marketing Coordinator (see page 20). Some

of the tools listed below can be used to get information to prospective members.

Newsletters
All successful groups publish a monthly newsletter to their members. These newsletters can inform
members of upcoming events, functions, general club news, merchandise information, competitions

etc.

Mail Outs
Special mail outs can be used to promote functions or fundraising activities. Members will

appreciate this one on one contact with their committee.

Website
GFC have a terrific website with a growing network of people logging on regularly. The supporter
groups have their own section, so if you have any upcoming social activities that you want

advertised contact the Membership Marketing Coordinator.
Email

Most people these days use their email daily and is becoming one of the greatest tools used to

contact people.

Geelong Football Club Supporter Group Guidelines 2007 10



FINANCIAL REPORTING

Groups must maintain a financial log book which details all expenses and income. A financial report

including a bank report and a profit and loss report must be sent to the Membership Marketing

Coordinator every two months. Examples of these reports are on pages 13 and 14.

Income
Any monies raised from supporter group activities are to be banked in the group’s bank account

and must only be used for supporter group activities. In no way should the monies be used for any

other activities outside the group, Club related or not.

Expense
Groups need to be aware that while they are gaining incomes, expenses will also be incurred. All of

these should be kept track of by the treasurer and noted each month in the bank reconciliation

record. Expenses should only occur for supporter group activities.

All financial related requirements are listed below:

Each group must set up a bank account in its own right and use the funds from
membership, fundraising and sponsorship to cover housekeeping costs

GFC recommends that the groups use the Bendigo Bank if they have access to a local
branch

All expenditures are to be paid by cheque, with all cheques requiring the signature of two
officers of the group being the President and the Treasurer.

Cheques that exceed $500 will need to be authorised by the Membership Marketing
Coordinator

No reimbursements will be issued to a committee member’s credit card or bank account on
behalf of the group unless he/she has prior authority from GFC. Reimbursements are to be
made in the form of a cheque for the appropriate amount and must be authorised by
Membership Marketing Coordinator

Groups shall not represent or claim that GFC is responsible for any debts or expenses of
their group, as GFC is not in a position to provide you with any guarantee or indemnity.
Care should be taken to avoid becoming engaged in any activities that do not cover the
associated expenses

An annual donation must be forwarded to the GFC by the 30 September of each year
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At the end of the financial year enough money (recommend at least $400) should be
retained by the group to assist with expenses to be incurred in the future generation of
funds

A copy of the group’s bank statement must be forwarded to GFC once every two months. At
the same time, a profit and loss statement should also be forwarded to the Club with a
reconciliation of the recorded profit to the current balance of cash on hand. NB: A follow up
call will be made if financial statements are not received within fourteen (14) days of the

due date
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Financial Repoxt
- BANK REPORT-

SUPPORTER GROUP NAME

Bank Reconciliation **/**/** to **/**/**

Balance as per Bank Statement $ 0000.00
Balance as per Income and Expenditure Statement $ 0000.00
Signed : Date:

Name of Person

Treasurer
Signed : Date:

Name of Person

President
Signed: Date:

Rhiannon Crowe
Membership Marketing Coordinator
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Financial Repoxt
- PROFIT & LOSS-

SUPPORTER GROUP NAME

Income & Expenditure **/**/** tg **/**[**

Balance Brought Forward - **/**/** $ -
Statement of Income for the current Period
Fundraising
eg: Sausage Sizzles $ -
Merchandise $ -
Raffles $ -
Bus Trips $ -
Donations $ -
Administration
eg: Memberships $ -
Income **/%**/** $ -
Statement of Expendiiture for the current Period
Fundraising
eg: Sausage Sizzle $ -
Bus Trips $ $ -
Raffles $
Merchandise $ -
Administration
eg: Stationary $ -
Postage $ -
Telephone $ -
Photocopying $ -
GFC Membership $ -
Expenditure **/**/** $ -
Balance as at **/**/** $ -
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FUNDRALSING & SOCIAL ACTIVITIES

All fundraising and social activities are subject to approval by the Membership Marketing
Coordinator.

FUNDRAISING

Each state government has rules and regulations that govern fundraising, permits are required for

larger fundraising initiatives, please check your states gaming regulation website for more details.

Funds can be raised through various avenues including:
Raffles
To ensure you gain maximum benefits from your raffle ensure that:
= Itis well planned
=  Well promoted
= Supported by all your members
= Acknowledged through the wider community

= Not coinciding with GFC members raffle

Auctions
Auctions can be incorporated into a dinner function including entertainment and the auction itself.
Value for money items must be sought in order to attract patronage and guests who are willing to

bid. Auctions are great for raising funds, however they are hard work and require a lot of support

Bus Trip

There is no better way for your group to get together but to go and watch the Cats play. The cost
of the bus can be covered by charging each member a small fee. You also have the opportunity to
run a raffle or another fundraising initiative on the trip. Where possible the GFC will assist in areas

such as ticketing, bus hire or accommodation.

Game Day Get Together In Your Region
If a bus trip is not possible why not organise a get together at the local pub or sports bar where the
game is televised. Charge a small entry fee, conduct a raffle or just watch the game over a few

drinks.

Other Ideas
Trivia Nights, Sportsman’s Nights, Family Days, Footy Clinics
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SOCIAL ACTIVITIES

The social activities that each group conducts are their greatest source of revenue and also the

best way of developing a social bond between members.

All social activities should be planned early and a list forwarded to the Membership Marketing
Coordinator, as the AFL draw may affect the timing of some events. It will be sufficient for our
purposes to simply list the events and the approximate time of year they will be held. Plans need to
be received January 30 of the current year. Any social function that supporter groups wish to have

GFC players attend should also be noted (this is only available to fundraising supporter groups).

Player Requests:

A brief plan for each major event that your group requests players for should be forwarded to the
club at least three months prior to the proposed date of the function (please see page 19). The
more notice your group gives the Club, the more likely the Club will be able to assist you. The
proposal must display to the Club that it will be able to make an appropriate return on the use of

the player (this may vary according to the function type and purpose).

Please see the player request form on the following page 24. If you would prefer to email the
request ensure the proposal should includes:

= Description of the event and its purpose.

= Venue location including address

= Date and time

= Promotional activities

= Ticket price

=  Who will be master of ceremonies

= Other fundraising activities to be conducted at the activity

= Expected number of guests

= State the anticipated profit/loss for the event

Please note:
The cost of player flights and accommodation are to be paid by the groups and must be taken into

consideration when planning the event. When players require overnight accommodation for a
function, the following standards should be adhered to:
= At least three star accommodation. Cost and location will dictate this to a certain extent.
= Each player should be provided with his own room or twin-share accommodation.

= Breakfast should be included with the accommodation
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PROMOTIONAL ACTIVITIES

In order to boost the profile of GFC and the supporter groups you will need to conduct some
promotional activities. The Club will supply you with membership packs and information to use for

promotions. Listed below are some ways to promote the Club and supporter group:

Posters
Official membership posters will be provided to advertise membership in your local area. Posters
should be displayed in local businesses and even some homes in the area. Please advise GFC of the

number of posters required, prior to the start of major promotional functions.

Membership Brochure
Each group will receive membership brochures that can be directly mailed to people on your

prospective member database, and also displayed on local business counters.

Advertising

It is important to establish a good working relationship with your local newspaper, in terms of
buying cheap advertising space (for functions) and also for any local publicity you may be able to
generate. The local newspaper is your best link to the local community and a fantastic way to

attract new members.

Direct Mail

Sending mail to your members is also a great way to ensure they know what is happening in your

group.

Local Business

Local businesses can help groups promote membership via poster and brochure displays. They may
also provide complimentary services or products for your group, which may result in direct revenue
for the group. A hotel may provide facilities for you to meet and hold functions at a discounted

rate.

Word of Mouth
Word of mouth is one of the greatest forms of promotion. If the word gets around that your group
is running a fun and successful group, then other members will want to join simply based on what

they have heard.
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GENERAL INFORMATION

MEMBERSHIP FEE

The purpose of establishing a membership group is to provide a social forum for likeminded
supporters to meet. As a result the GFC believes that a small nominal fee is appropriate for

members to join your group.

This fee will help provide a sense of commitment to the group and provide the committee with a
float to initiate group activities and mail outs. A fee of $5 for GFC members and $10 for non-

members is recommended.

PRIVACY INFORMATION

Personal information which is collected can only be used for GFC purposes. Under no circumstances

can this information be given to an external source.

Members must be aware of the following:

The Geelong Football Club has collected your personal information via a variety of means including
mail, email, telephone or letter in order to provide membership services and benefits. The Geelong
Football Club will manage and protect your personal information in accordance with national privacy

guidelines recommended under the Privacy Act (CTH) 1998.
From time to time, the Geelong Football Club or one of its corporate partners may contact you by

mail, email, telephone or other communication methods to provide information or offers that the

Geelong Football Club believe to be beneficial to you.
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PLAYER REQUESTS

Be mindful access to high profile players is limited due to the number of appearance requests

players receive each year.

The GFC will do their best to provide high profile players when they can. By giving GFC an event
plan early, supporter groups enhance their chances of being provided with a high profile player.
The club requires three months minimum notice on any request for a player appearance, which is
to be submitted in writing to the Membership Marketing Coordinator, you can use the player

request form on page 24.

There must be a minimum confirmed attendance of 30 people at the function before a player will
be sent. If the function is a formal occasion an MC is required for the event and details of this must

be forwarded to the Membership Marketing Coordinator.

All groups need to be aware these functions are an opportunity for likeminded supporters to get
together for the common goal of supporting the Geelong Football Club. Groups need to bear in
mind that a function’s success is not due to the player who is in attendance but rather it comes

from good organisation and planning from the group.

SPONSORSHIP

Some groups gain sponsorship through local companies and businesses to advertise in their
newsletters. This is a fantastic revenue raiser for the group however before the sponsorship goes

ahead you will need to get approval from the Membership Marketing Coordinator.

Groups need to ensure that the sponsorship doesn’t conflict with existing sponsors of GFC. All
monies gained from this sponsorship need to be recorded and donated back to the club in full by

30 September of each year.
A summary of the contract and proposal of the sponsorship needs to be provided to GFC before it is

signed off on. It will require the signature from the President of the group and also the Membership

Marketing Coordinator.
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GFC MEMORABILIA

Due to the constant demand for players, GFC has allocated signed memorabilia to the supporter
groups. These will be the only signed items given to the supporter group and will have to be paid
for prior to delivery ($60 per guernsey, this covers the cost of the guernsey). Please use the
memorabilia order form on page 25, this must be submitted in December of each year. Only in
extreme circumstances and with prior approval from the Geelong Football Club will further
memorabilia be given to the groups. All requests need to be submitted in writing with at least four

weeks notice.

GFC FUNDRAISING ITEMS

GFC will supply the supporter groups with items that must be used as fundraising prizes and the
money must come back to GFC. These will be provided at no cost. Please email the membership

marketing coordinator if you would like some goods

MERCHANDISE REQUESTS

Groups will be entitled to purchase from the Cats Shop for the purpose of fundraising for the group.
All merchandise will be supplied to supporter groups at the Club price. All requests need to be in
writing to the Membership Marketing Coordinator, with at least two weeks notice to allow time to
post out and are subject to availability. GFC will confirm the total cost when the order is received; a
cheque must then be forwarded to GFC, as soon as possible, made payable to Geelong Football

Club. Please use the merchandise order form on page 26.

MEMBER COMMUNICATION

All member communication and other promotional materials need to have approval from the
Membership Marketing Coordinator prior to before being sent out to group members or advertised

to the public. This includes all members’ newsletters and mail outs.
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NEWSLETTER

Information, pictures or logos being used and distributed to members needs to have prior approval
from the Geelong Football Club before going out. Frequency of newsletters is at the discretion of

each group depending on how many people groups need to distribute to.

LETTERHEAD

= A standard supporter group letterhead is supplied to the group President via email. There are to
be no modifications made to the letterhead unless approved by the Membership Marketing
Coordinator.

= Use of sponsor logos on letterhead needs prior approval from the Membership Marketing
Coordinator.

= The supporter group letterhead should only be used for purposes relating to the group; under

no circumstances should it be for personal use.

PUBLIC LIABILITY INSURANCE

Public Liability Insurance covering all group members, GFC personnel, and invitees is required for
any activity conducted by the group. Supporter groups are covered under the GFC voluntary

workers public liability insurance.

SEATING

Geelong

A group of seats at Skilled Stadium are allocated to GFC supporter groups and country and
interstate members as a whole. The primary benefit to the groups for GFC retaining this area is that
groups will be able to book in bulk (eg. if your group organises a bus trip) and know that they will
have an area in which groups can sit together. For group bookings you will need to get your orders

in as soon as possible to guarantee seat availability.
Members of a supporter group who are not current GFC members can access this seating area with

your group but they will pay an entry fee to gain access to the ground and the non-members price

for their seating.
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When making a group booking for the supporter area the following procedures must be followed:

e Seats should be booked through GFC by contacting Membership Services on 03 5244 7447.
Booking of seats can be done for any game once tickets are released at the beginning of the
season however once tickets have been booked, they cannot be returned

e Tickets must be paid for within five working days of booking. This will ensure that we avoid
situations where tickets go unsold because a payment hasn’t been received

e Payments for seat bookings can be made using credit card, cheque or cash. Under no
circumstances will groups be invoiced for seating

e Any seats in this area that have not been reserved will be released for general sale on the
two weeks prior to the game. After this time, groups will no longer have priority access to
seating

e As long as tickets have been booked and paid for they can be posted out to the group or

they can be held for collection from the Cats Shop on match day.

Interstate

= Each club has an allocation of seats at interstate games; GFC will do its best to meet the
requirements of the supporter group. However, groups need to be aware that we only have
access to a minimal amount of seats which need to be used by all departments of the Club

= GFC will inform each supporter group as information comes to hand and the draw comes
out each year to the process of purchasing these tickets and the cost

= Payments for seat bookings can be made using credit card, cheque or cash. Under no
circumstances will groups be invoiced for seating

= Payment must be received within 14 days of making the booking

= No additional seat bookings will be taken by GFC the week prior to the game. After this you

will be required to purchase through the appropriate ticketing agency.

AFTER MATCH FUNCTIONS

After match functions are the direct responsibility of the GFC. After match functions (both Victorian
and interstate) functions can be negotiated between the Club and the supporter group in that
region. Therefore the income and expenses incurred at these functions will need to be agreed upon

between the parties.
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POSTAL /7 EMAIL ADDRESSES

Postal
Groups will need to organize a PO Box rental with Australia Post on a yearly basis. It is not

expensive and allows committee members to keep their residential addresses confidential.

These need to be organised by the first committee meeting of each year. All details then need to be

forwarded to the Membership Marketing Coordinator.

Email
The easiest form of communication for members to keep in touch with your group is via email. It is
recommended that you set up a specific supporter group email address. However if a committee

member is happy to have emails going to their personal address this is fine.

WEBSITES / CHAT ROOMS

As a supporter group member you are a representative of GFC if you are planning to set up a
website or a chat room on your supporter group it must be approved the GFC. Under no
circumstances must the site become a forum for criticizing GFC, the supporter group or its
members. The GFC official website has a supporter group section in which you are welcome to

include any information about the group or upcoming functions.
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SUPPORTER GROUP
PLAYER REQUEST FORM

Event:

Purpose of the event:

Date:

Time required (eg: 7pm to 9pm):

Venue (including address):

Promotional activities for the event:

Ticket price:

Master of Ceremonies (formal event):

Other fundraising activities for the night:

Expected number of guests:

Anticipated profit / loss:

Preferred players (if any, we will endeavour to help with this request):

Please return form to:

Rhiannon Crowe Phone 03 5225 2337
Membership Marketing Coordinator Fax 03 5223 1895
Geelong Football Club E-mail rcrowe@gfc.com.au
PO Box 461

GEELONG VIC 3220
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SUPPORTER GROUP
MEMORABILIA ORDER FORM

FUNDRAISING SUPPORTER GROUP

ITEM QUANTITY PRICE TOTAL

Team Signed
Guernsey $60.00 $
Limit: one only

Total $

PAYMENT DETAILS

Payment may be made by cheque and made payable to: The Geelong Football Club

DELIVERY DETAILS

Please deliver to:

Supporter Group Name:

Contact name:

Address:

Suburb: State: Pcode:

Please return form to:

Rhiannon Crowe Phone 03 5225 2337
Membership Marketing Coordinator Fax 03 5223 1895
Geelong Football Club E-mail rcrowe@dgfc.com.au
PO Box 461

GEELONG VIC 3220

GEELONG
FOOTBALL CLUB

Geelong Football Club Supporter Group Guidelines 2007



SUPPORTER GROUP

MERCHANDISE ORDER FORM

PAYMENT DETAILS

GFC will confirm total cost when order is received. A cheque must then be forwarded to GFC and made

payable to: Geelong Football Club

DELIVERY DETAILS
Please deliver to:

Supporter Group Name:

Contact name:

Address:
Suburb: State: Pcode:
DESCRIPTION SIZE QTY PRICE TOTAL
GST
TOTAL

Please return form to:

Rhiannon Crowe Phone 03 5225 2337
Membership Marketing Coordinator Fax 03 5223 1895
Geelong Football Club E-mail rcrowe@gfc.com.au
PO Box 461

GEELONG VIC 3220
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SUPPORTER GROUP CONTACTS

These are the current supporter group contact details GFC has, if there are any changes please fill
out the conduct details form on page 29 and return to the Membership Marketing Coordinator.

Anytime details change you must inform GFC.
Cheer Squad

President Secretary Treasurer
Geelong Norman Richardson John Van Lith Jenny Garfoot
Att: Cheer Squad 6 Shqalhaven Street 4. C_asacah Court 36 Normanby $treet
c/- GEC Werribee VIC 3030 Whittington VIC 3219 East Geelong Vic 3219
PO Box 461 Ph: 03 9734 3242 Ph: 03 5248 4946 Ph: 03 5221 2804
Geelong Vic 3220 Mob: 0414 237 447 Mob: 0419 343 410 Work: 03 5240 7646
normcatters@hotmail.com Fax: 1800 067 231
jgarfoot@powercor.com.au
Supporter Groups
Supporter President Secretary Treasurer
Group
Mick Rogers Gary Stork Jane Maree Pfeiffer
11 Pacific Circuit 23 Schaffer Court Ph: 08 8261 8494
Adelaide Salisbury Heights SA 5109 Golden Grove SA 5125 Mob: 0421 026 1721
Ph: 08 8250 1008 Ph: 08 8251 4808 JanepO06@optusnet.com.au
Cats Mob: 0407 601 769 Work: 08 8447 1644
PO Box 1112 Fax: 08 8243 8059 Mob: 0409 097 109
Golden Grove (Att: Melissa Rogers) Fax: 08 8240 0258
Village SA mickrogers9@bigpond.com g.stork@abrasiveproducts.com.au
5125
Bill Steen Graham Pollard Bruce Kennedy
75 Louis Loder Street PO Box 254 6 Sharp Place
Canberra Theordore ACT 2905 Fyshwick ACT 2609 Melba ACT 2615
Cats Ph: 02 6292 1926 Ph: 02 6226 8668 Ph: 02 6258 1360
PO Box 7452 N Work: 02 6288 2302 Work: 02 6123 1900 bruceken@orac.net.au
Canberra BC william.steen@Kkisters.com.au Mob: 0414 228 885/1
ACT 2610 graham.pollard@kellrigby.com
Terry Van Der Geest Cherie Dyck
24 Bardine Tce
Donvale Vic 3111
Ph: 03 9841 8155
Metro Cats Work: 03 8627 8670
Mob: 0409 409 205
Terry.Vandergeest@team.telstra.com
Gerald Long Cameron Schulz Ross Moody
3 Muros PI 3 Bramble PI 18 Learoyd St
Perth Cats MIDVALE WA 6056 EDGEWATER WA 6027 MOUNT LAWLEY WA
PO Box 1721 Ph: 08 9250 6604 Ph: 08 9306 1724 6050
perthcats@iinet.net.au cschulz@iinet.net.au Ph: 08 9370 1129
WeStgse;;h WA Mob: 0417 986 439
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SUPPORTER GROUP
CONTACT DETAILS

SUPPORTER GROUP

PRESIDENT

Name:

Address:

Suburb: State: Pcode:
Phone (AH):
Phone (BH):
Mobile:

Fax:

Email:

SECRETARY

Name:

Address:

Suburb: State: Pcode:
Phone (AH):
Phone (BH):
Mobile:

Fax:

Email:

TREASURER

Name:

Address:

Suburb: State: Pcode:
Phone (AH):
Phone (BH):
Mobile:

Fax:

Email:
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